PROBLEM

*  DURING THE FINANCIAL CRISIS, PEOPLE CHOSE DACIA
- ONLY-FOR ITS LOW COST CARS. BUT THEY DON'T DISCERN
E BRAND FROM DIRECT COMPETITORS. =
THAT'S WHY  WE HAD TO INCREASE THE VALUE OF THE BRAND
;1T' | USTUMERS.‘ STARTING WITH SMALL BUSINESS OWNERS.

. AD!A OFFERED ITS SPONSUH SPACE
0N UDINESE'S FOOTBALL SHIRTS TO SMALL SIZED COMPANIES.

SAVING OPPORTUNITY FOR BUSINESS OWNERS TO BECOME
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