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Keep in touch with partners around the world with Vodafone. Smallest prices for calls on fixed international lines.

Direct Mail for Business Customers

Vodafone new prices for international fixed lines all over the world have now dropped, becoming some of the best in the market. Our brief was to deliver a direct mail proposal that will raise awareness about the new prices and stimulate sale.
We therefore created a newspaper from the other side of the world, that was toarrive on our customers mail box together with the other regular local Romaniannewspapers. The envelope filled with stamps was to intrigue our customers about the inside.
After opening, the customers were to find Bangalore Financial, the local newspaper ofBangalore, a city in South India. The city, with an awkward name and for sure unknown for mostof the Romanians, was to stimulate and make the readers wonder how that ended up at their door.
After reading the first articles in page 1, the customers discover weird successful Romanian business stories. The headlines and body copy contain Romanian words said to be adopted by thelocal people of Bangalore, and that’s just to make it more interesting: mamaliga, termopane, rulmenti... 
The red box at the bottom of the first and the last page, invites the reader to look inside the newspaper and read the cover story. There they will find out how they can be successful too... 
Inside, the cover story turns out to be a description of the new offer from Vodafone: “Talk more with partners around the world with Vodafone. Smallest prices for calls on fixed international lines.”. The cover story talks about the product  and gives information on how it can change the life of any business person:
“Your business develops with Vodafone fixed line for business. From now on make sure you read your worldwide
business newspaper daily. Who knows, your name might be in there too.”
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