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Termopane balcony at Bangalore City Centre

BALL BEARINGS FROM RULMENTI
PROD INCREASING AT STOCK
MARKET

by DINESH GOPUL

BALL BEARINGS
from Rulmenti Prod in Ro-
mania increase unbelievable
ar our stock marker.

The financial
trend spotters are advising
massive investment in this
Romanian company, being
considered one of the most
successful businesses in In-
dia so far.

The CEQ of Prod-
Rulmenti, Mr. Chivu Dan-
iel has founded the compa-
nyin 1991 as a result of the
massive exchange of “rul-
menti” in Bulgaria during
the communist times. He
started the company and
dreamed for many years to
expand it internationally.
In the last year, due to com-
munications development
at low costs, Chivu started a

new p:lrtnership with Har-
sha Narhani a native bril-
liant investor. Chivu start-
ed exporting ball bearings
in Bangalore 6 months ago
and registered unbelievable
success in the stock marker.

British  financial
analyst Bob Danylan claims
that the success registered
by the Romanian business-
man can be put on the ris-
ing requests of bicycles that
work perfectly with the ball
bearings in India.

“Some people still
wonder how we managed
it and how we considered
the ball bearings, or rul-
menti how we call it, the
key of success in such a
distant state. I would put
it on the experience we, as
Romanians, have gain in

» continued, pg.4
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by BHAVYA NALINI
“TERMOPANE”

or whar us Indians call “rer-
mopanjbi”, stands for double
glazed windows in Romanian
language. The double glazed
windows were introduced in
Bangalore by the Romanian
businessman Florin Codres-
cu and his Indian partner
Deepak Panjabi. They started
making business 6 months
ago when Deepak Panjabi
proposed to Mr. Codrescu a
Romanian-Indian  partner-
ship in long distance.

“Our Romanian company
is exporting glazing windows
through Deepak Panjabi, our
official representative in Ban-
galore. The Bangalore people
love our termopane and we
are proud t be able to say
we have set a new trend...”
— Florin Codrescu, CEQ of
Classic Termopane Ltd.

» continued, pg.4

Mamaliga, the recipe of success

Man in market fair selling corn f

INSPIRATION
strikes when least expected
and most of the rime with
no rational reason. This is
the kind of inspiration that
helped a Romanian investor
to spot the chance to built
success on nothing else but
simple corn. Where? Right
here, in Bangalore. This is
why and how corn meets
a new shape, in the recipe
of this brilliant Romanian
businessman — Radu DPe-
trescu - who opened the
first restaurant that had
“mamaliga” in the menu.

by DHANANJAY ADITI

As we speak, Radu Petrescu
and his local Indian partner
— Phalgun Safron are the
proud owners of a whole
chain of “Mamaligwa Fan-
tasy” restaurants, positioned
in all the important Indian
cities.

For those of you
that haven't heard yet of it,
“mamaliga” know here as
mamaligwa is a traditional
Romanian recipe made out
of two cups of corn flour,
water and salt. Because
it's easy to make and in-
volves very low costs, some

specialists like Phaninath
Navin and Vindu Laksh-
man are inclined to believe
thar the Indians will starc
to eat mamaligwa as their
main meal, preparing it at
home. Just like Romanians!

Mr Petrescu and
Phalgun Safron are also
thinking of exporting in
Bangalore the corn flour
produced in Romania and
develop a training class for
mamaligwa making. Until
then, enjoy your meal or
“pofta buna” as the Roma-
nians would say...
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Lagos fashion trend

ROMANIAN
NYLON

STOCKINGS

by TARAK HARI

“IF ANY OF YOU
thinks thatr the fashion
trends come only from
Milan and Paris, well you
are definitely wrong. In
Mumbai most of the high
society women are wearing
Romanian nylon stockings
designed by Corina Chira,
CEO of Ciorapi Focsani.

“We are creating all sorts of
nylon stocking for women
that care for a distincrive
appearance. No  matter
if we are ralking of short
stockings or long stocking
with fine designs we always
make sure to deliver the best
quality.” — states Induja Ra-
chna, the partner of Corina
Chira.

Corina Chira and
Induja Rachna have started
the partnership few months
ago and consider it to be one
of the most successful in the
business. Corina Chira ex-
ports from her own country
to Mumbai where Rachna
opened a store managed by
her, which sells to all high
class women the best stock-
ings in all the country, and
perhaps even in all India. ..

The Romanian ny-
lon stockings are famous for
the fine quality in compari-
son with the small prices
involved. The Romanian-
Indian partnership with
stockings it’s said to be de-
veloped in the next years in
most of the main cities the
Asian country.

COVER STORY

Aceste stiri ar putea fi
adevarate, iar paginile
din India chiar ar putea fi
pline cu succese nebanuite
roméano-indiene.

Afla cum poti avea parte-
neriate de success in orice
colr al lumii in cover story,
in interiorul ziarului.
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La Vodafone vorbesti mai mult ci

Tarife internationale avantajoasie pentru telefonia fixa business

La Vodafone puteti sa puneti lumea
la cale chiar si cu partenerii din cele mai
indepartate locuri. De acum, parteneriatele de

afaceri internationale va sunt sustinute prin = =% II;

- N
tarife internationale reduse la telefonia fixa L5239 Suse
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business. '&

Ne face placere sava
informam ca prin telefonia fixa
business de la Vodafone, aveti
posibilitatea sa va optimizati cos-
turile totale de comunicatii pen-
tru compania dumneavoastra si
sa aveti un singur furnizor de incredere, atat
pentru telefonia fixa cat si pentru cea mobila.

Serviciul de telefonie fixa business de
la Vodafone va sustine parteneriatele cu tarife
noi standard internationale incredibil de mici,
disponibile incepand cu prima facturd emisa
dupa 16 martie.

“Datorita tarifelor reduse
aplicate telefoniei fixe Vodafone
Business pentru convorbirile
internationale am reusit sd ne
optimizam costurile globale ale
firmei. La ora actuald avem incheiate
parteneriate in Zimbabwe, Italia,
Anglia, Andorra si Luxembourg.
Vorbim zilnic cu partenerii nostri
straini,iar profitulridicat al afacerilor
incheiate cu acestia reiese clar din
ultimele rapoarte.”

Anca Danescu, CEO Dream Botosani.
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Europa retele mobile

Albania, Andorra, Austria, Belarus, Bel-
gia, Bosnia & Herzegovina, Bulgaria,
Croatia, Cipru, Cehia, Danemarca,
Elvetia, Estonia, Finlanda, Franta, Ger-
mania, Gibraltar, Grecia, Islanda, Irlan-
da, Italia, Letonia, Liechtenstein, Litua-
nia, Luxembourg, Macedonia, Malta,
Moldova, Monaco, Olanda, Norvegia,
Polonia, Portugalia, Regatul Unit al
Marii Britanii, Rusia, San Marino, Serbia,
Slovacia, Slovenia, Spania, Suedia, Tur-
cia, Ucraina, Ungaria

Retele fixe in Europa

Albania, Andorra, Austria, Belarus, Bel-
gia, Bosnia & Herzegovina, Bulgaria,
Croatia, Cipru, Cehia, Danemarca,
Elvetia, Estonia, Finlanda, Franta, Ger-
mania, Gibraltar, Grecia, Islanda, Irlan-
da, Italia, Letonia, Liechtenstein, Litua-
nia, Luxembourg, Macedonia, Malta,
Moldova, Monaco, Olanda, Norvegia,
Polonia, Portugalia, Regatul Unit al
Marii Britanii, Rusia, San Marino, Serbia,
Slovacia, Slovenia, Spania, Suedia, Tur-
cia, Ucraina, Ungaria
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al lumii

Pe langad tarifele internatio-
nale de exceptie la telefonia fixa
business de la Vodafone, costurile
mici aplicate convorbirilor natio-
nale va vor surpinde cu siguranta.
in plus, beneficiati de echipamente
la preturi incredibile si de instalare
gratuita a serviciului de telefonie
fixa business.

lar pentru ca atunci cénd
afacerile merg bine timpul devine
o problema pentru majoritatea din-
tre noi, nu mai trebuie sa va faceti
probleme cu plata facturilor pen-
tru telefoanele din companie.
La Vodafone, factura pentru telefo-
nia fixa business poate fi Inglobata
in aceeasi factura cu cea pentru
telefonie mobila.

Asa ca, daca doriti un parte-
ner care sa va sustina de aproape
parteneriatele dumneavoastra de
departe, va recomandam telefonia
fixa business de la Vodafone.

Afacerile merg mai bine
cu telefonia fixa business de la
Vodafone. Drept urmare, stati cu
ochii pe ziarele internationale, cine
stie cat de repede parteneriatele
dumneavoastra devin cunoscute!

Restul lumii (33 tari)

Africa de Sud, Algeria, Arabia Saudita,
Argentina, Australia, Brazilia, China,
Columbia, Coreea de Sud, Egipt, Emi-
ratele Arabe Unite, Hong Kong, India,
Indonesia, lordania, Iran, Japonia, Ka-
zahstan, Kuweit, Liban, Libia, Malaiesia,
Maroc, Mexic, Nigeria, Pakistan, Peru,
Republica Dominicand, Singapore,
Taiwan, Thailanda, Tunisia, Venezuela

Sateliti
Thuraya, Inmarsat, Globalstar, Iridium,
Emsat

Palinca to be exported for bars in Bangalo

by CHAMAN TAHITA
w4\

Starting May, palinca will be found in bars on Bangalore down town

ROMANIAN
MUSIC FOR
INDIAN EARS IS

NOT FOR FREE

by UDOY FAJITA

INDIANS ARE
well known for their good
mood when it’s time to par-
ty. Their creativity in music
and film and everything
they do for entertainment
had passed the Bollywood
gatest long time ago.

This is the context
that determined Mircea
Baciu, a very well known
Romanian entrepreneur, to
open a new radio station on
the Nigerian territory, avail-
able for the moment only
in Banga]t)re, Mumbai and
New Delhi. What's so new
about this radio station?
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Aceste stiri ar putea fi
adevarate, iar paginilc
din India chiar ar putea fi
pline cu succese nebinuite
romino-indiene.

Afla cum poti avea parte-
neriate de success in orice
colr al lumii in cover story,
in interiorul ziarului.

FOR THOSE OF YOU a partnership closed with Agapi Se-

that haven't heard of “palinca” ill

now, you might want to know is a

Roma traditional drink consist-
ing of 52% pure alcohol that you will
be able to taste in the next months in
any bar in Bangalore.

Palinca is a traditional drink
coming from the region of Transil-
vania with a very high percentage of
pur alcohol. Making palinca consists
in double distilling alcohol which re-
sults in very strong alcohol. Palinca
is usually made out of fruits such as

“We believe that this
traditional Romanian
ale will become the
Indian’s favorite
drink.”

pears and plums. Palinca represents
40% of the consumption of strong

meninda.

After several discussions
with the government of India and
some other non-fundable organiza-
tions, Vasile Pop and Semeninda have
managed to close a deal with the au-
thorities that will lower the taxes of
alcohol for this specific drink. This
tax discount will allow Pop’s com-
pany to export with the help of Se-
meninda the palinca all over India,
counting on a huge potential success
recorded in Bangalore.

“We plan to start the ex-

port of palinca first in Bangalore and

quickly expand to the capital and

all the other major cities.We believe

that this traditional alcohol will be-

come the Indian’s favorite drink.”,

Vasile Pop, CEO of Palinca Dream.
Vasile Pop and his Indian
partner Semeninda will start distrib-

uting palinca in Bangalore starting

May. Aside the classic Romanian tra-

ditional recipe, Pop mentioned the
future strategy of developing palinca

specially for Indians. Therefore this
innovative recipe of Indian palinca

liqueur in Romania and o of to- will be made ourt of local fruirs like

tal export of strong liquer to other

countries.

The Romanian producer
Vasile Pop, well known in his area
called Maramures for the distin-
guished palinca he produces, is now
exporting this unique taste of strong
Romanian alcohol to India, through

People dancing on Bangalore streets on serbah

Well. .. believe it or not, but
it only plays Romanian Tra-
ditional Music. And yes, its
extremely successful. Actu-
:ﬂly, Romanian traditional
party music created such a
big fuss among Indians that
“musical pirates” immedi-
ately saw in this a new op-
portunity to put some cash
into their pnck&ts.

In just one month after the
“Tzurca Radio” broadcasted
the first Romanian rhythm,
illegal cd-s with “horeh
and sarbeh” appeared on
all streets corners. Mircea
Baciu’s intention is to also

release a series of cmnpila—
tions named “Romanian
Happy music for the hap-
piest peuple in the world”,
containing for the begin—
ning 5 cd-s. This is wh}-’
he started the fight against
illeg:ﬂ music selling on the
Indian territory.

“I found out that
Indian ardsts hardly have
any reasonable law to sus-
tain their efforts as creators
of art. I have addressed an
open letter to international
authorities, showing the
entire world what happens
with music artists in some

Asian countries — India isn't
the only country in Asia
where those kind of abuses
take place on a regular ba-
sis” stated for Indian Real-
ity Mircea Baciu, quoted all
over the world by impor-
tant ﬁ)reign magazines.
Maybe it’s time to
realize that there is a price
even for happiness, and
start appreciating the art-
ists and their hard effort of
pl:-mting big smiles inside
our souls. And maybe this
will all start with Romanian
Traditional Music.

guava, kiwi and papaya.

So if you are interested of
tasting a good old Romanian tra-
ditional drink with almost 60%
alcohol, make sure you dmp a visit
to any bar in Bangalore starting the
next month, and make sure you don't
drink and drive. Noroc!

Ball bearings from Rulmenti
Prod increasing at stock
market

by DINESH GOPUL

» continued from pg.1
the communist era with the
unusual exchanges between
us and our Bulgarian neigh-
bors... “, says Chivu.

No mater what
caused this big success Mr.
Chivu and Narhani deserve
a big applause as they man-
aged to build a business out
of something no one would
believe it’s possible.

Glassing windows or
“TERMOPANE", breaking the
market in India

by BHAVYA NALINI

» continued from pg.1
The glazing windows export-
ed by Florin Codrescu’s com-
pany have become a “must
have” article for most of the
Bangalore houses. Many de-
velopers are stating that the
glazed windows are not only
an indispensable article for
new houses but are also be-
coming one of the most Ban-
gal:)rian impur[ed brands.
The successful Ro-
manian investor also prom-
ises to expand his business
with the help of Deepak
Panjabi in other states of
Asia and is also considering
expanding termopanjibi to
coloured glass for traditional
Indian houses.

The tempera aquarelles
from Romania -
an unbelievable market
boom!

by LALI SESAME

MORE AND MORE
visionary managers from
Romania have started to
invest in our country. Who
would have thought India
could be of so much interest
for this great businessmen.
A living example of suc-
cess is Acualis, a Romanian
company founded in 2006
by Dan Petrescu specialized
in water colours. Recently,
the company closed some
deals in India with the help
of Petrescu’s partner Rajku-
mar Tej.

“At the beginning
we started a test project
in the Indian market fairs
called Acuabijbe. The proj-
ect was about making sam-
plings with our water colour
for all woman thar are keen
to traditional painting. The
project turned out unbe-
lievable results so in time
we started to export. Today,
due to the strong painting
heritage of Indians, we de-
liver thousands of warercol-

ors every month to former
henna saloons that have
replaced henna with water
colours. The owners of these
saloons were receptive from
the beginning as the water
colours are cheaper and
have more colours for the
paintings. Above all these,
women in India seem ro be
more interested in changing
the tatroo more often than
to hold on to a henna one
for weeks...” Dan Petrescu,
General Manager Acualis
Romania.

Acualis communi-
cated recently unbelievable
business numbers in the
Acuabijbe project and ex-
pressed the will to expand
it to other countries in Asia
with strong body painting
culture. Rajkumar Tej, Pe-
trescu’s partner expressed
his belief of starting a new
p:lrmership with the Ro-
manian investor in all Asia
and expand for nail polish
as well.
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